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ADVANCED MARKETING MANAGEMENT FOR FOOD AND AGRIBUSINESS
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NUINIYITIAY (A1UN15338)
14128101  U¥wrsndeuisidetuge 3 (3-0-6)
PHILOSOPHY OF ADVANCED RESEARCH METHODOLOGY
vrisAunau Taigl
PREREQUISITE : NONE
Anwufogn Tennandedu duniside nsAnerfanszuiunisa¥rmguinaly
9AUTENBULALNITFLIUNITNING Y] WurAnrng 1 Tiierfussfouisitedugs naenau
N13ANYIMUINIINTTIToBIRUN W Taswludnwinalalunisvinidesns 9 loud n1537e
ONE1T NITAILAANITAILUUTAILTIN NSFUATYAILUULINEEN NI sUsziRmansLay
NMSAUNUINGY
To study philosophy, basic principle for research. The course will focus on the
dynamic processes of theory building, theoretical factors, concept of advanced research
methodology, study on the qualitative research methods which emphasizes on
research’s technique such as the documentary research, observe research, in-depth

interview, historical research and group conversation.

14128102 n9dedeUsunndugs 3 (3-0-6)
ADVACED QUANTITATIVE RESEARCH METHODS
yrUsAunay ¢ Taigl
PREREQUISITE : NONE
ANEILUINIINITYI1IBTIVTUI N9 B UTBLEUBLATINITINEY NITLEUDUITE N9
BRIGHIRRIEN ﬂ‘izmumitﬁumm’mﬁaga nslduuudounuLaznIIMaaes SN
AnANTIULT wazaDAeyuIY AnwkwiAnlunsinAduls N15asNInsin N1INTIEOUAIY
gndios wazemidedieveseioiolun1side
To study approach of quantitative research methods. This emphasizes on
research techniques such as research proposals, sampling random techniques, process
of collecting data which using questionnaire and experimental methods. This includes
descriptive and inferential statistics, the measurement of variable concepts, research

instruments construction and validity, reliability testing of research instruments.
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NUINIITIAY (AIUUINN33INAQAAMNTIN)
14128103 msu%m‘sqsﬁaqmawunsim%uqq 3 (3-0-6)
ADVACED INDUSTRIAL BUSINESS ADMINISTRATION
rdedunou : Laid]
PREREQUISITE : NONE
ANYIANWULVDITINIAAINNTIN JUKUUNITUIUITIANTANBMEAN9Y ¥l Lay
UseLNv09gIRLUgRaIMNTIH  N1TUTMIINALENS N1T3ATILINNITRY N5URT N15ean
NIFUIMITNINYINTUYEE N15UINIT MINER  N15YIUINTTRIAMINI Auanavinssuadeln
LaEnnuinig o LA ssuu TOM TOA uar TPM udu ielfnUszaninauagdseansaw
TifuedAng
To study the Characterization of Industrial Business Management of various
forms and types of businesses industry , Strategic management, Financial, analysis,
Accounting, Marketing, Human resources management, Services, Production, Integrating
the knowledge of modern industry and various theories such as TOM, TQA and TPM. for

effective and effectiveness of organization.

RUINIYNEDN
UnAnwianunsaidenamesilouiswivliasudiuiu 9 niiefin arungusiedun
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14128211 nagndinaluladuazuianssutug 3 (3-0-6)
ADVANCED STRATEGY OF TECHNOLOGY AND INNOVATION
yrU9AUnaY ¢ Taidl
PREREQUISITE : NONE
AnwimudrAguesuinnssumaluladdniuanuanunsanen1suaty AuduRus
s¥niawaluladitazuinnssy wgRnITuNITEFIILIANTIN NIZUIUNTUIRNTIY 93AUIENOU
YBINaYNSUIANTIU — gousuMNNTIIMIE MIimuakazn1siinagnsiulduaznisdaaunue
- NFIANITNITIVVUALHAUN, NITHAUINARAUNIU AUTINLDAU NITAUTINIATY NITHES
waENIAMEUY
To Study an importance of technolosgical innovation for competitiveness, the
relationship between the technology and innovation, the innovation work behavior, the
innovation process, elements of innovation strategy - accepting the challenge,
formulating and implementing strategy, and delivering value - managing Research &
Development, new product development, collaboration, commercialization and

production and operations.
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ADVANCED MANAGEMENT OF NEW AND EMERGE TECHNOLOGY
AND INNOVATION
FvrisAunaY ety
PREREQUISITE : NONE
AnwuardmamanssnunsgsnalunndenldineluladuazuinnssuiifaAatuul
shefnenmitazidsuuumsmsiiiugsianazaiugnamnsnilvil Ussidiudumaluladas
nanivaninenssuBumesdidalva 37 wie 37 (Wik) Ao Snvurveaiuleduuunilsiioygn
WﬁlﬁﬁﬁuLLazLLfﬁmﬁaWIG’ﬂmdm Wikis, Open sources %30 wonduad fianusauby 1
Anw wile way weuns Useiuauvasnde usnsiuluie wnsediedenunay Web 2.0
uenaniionindagAnviisatvaniunisaiigtu nadsudifesumeluladlnindlily
gafanavgpanungsy fanwlidnduasdesdiugunnudiiamnssy
To study explores the business implications of selected new and emerging
technologies and innovations with the potential to change business practices and create
new industries. Technologies discussed include new Internet architectures, Wikis, Open
Source, security issues, new Web services, social networking and Web 2.0. This course is
for the manager who is interested in staying current with, and learning about, new

technologies for use in business. No specific engineering background is required.

14128213 msu‘%msé’mmimimﬁlwuﬂaw’iﬁumduiaﬁLLazu"i’mniiu%’uga 3 (3-0-6)
ADVANCED MANAGING TECHNOLOGICAL CHANGE AND INNOVATION
FvdsAunau - Taidl
PREREQUISITE : NONE
Anwnsdansnisdsuslammanaluladuaruinnssuegfiusyansnmitasszay
A5 INLINeAR Y FuLInarTuegfunqul nideuarnsuftRludegsiaves
JaanyanaumazAL wHazNguLazaIAns guuaaﬁlﬁﬁwLLuzﬁwﬁﬁwﬁ’aﬂumﬁ@m':?mil,%é’f’a
waluladlndlilszavanudisa Wunisaseminfedneninasanaluladiva o ool
Uﬁzﬁm%mWfSwLﬁué’mﬁmﬁmmimiL"d?iEJuLLiJmLﬁaiﬁmmﬁui%awgﬁdaulﬁdauﬁaﬁgwm
gmaﬁiaaqagjuuﬁugmmaqmwﬁui’mﬂiiu N5398uarn1sUHUR gmaﬁlﬁ]uﬂ'ﬁﬁﬂmsﬁa;ﬁa
Fedniiddalunisuinisdnnisldedafivszsdniamdmiunssuiunisvesuianssuuas
HANsENUTBILINNTIUlUNNAIUVEIBIANT
To study focuses on effectively managing technological change and innovation,
which is accomplished with a dual perspective. One perspective is based on individual,
group and organizational theory, research and practice. This body of literature,
viewpoints and experience provide essential guides to manage successfully the
introduction of new technologies. Realizing the full potential of new technologies
requires effectively managing change to assure the commitment of all stakeholders. The

second perspective is based on innovation theory, research and practice. This body of
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literature, viewpoints and experience provide key insights to for effectively managing the

process of innovation and the impact of

14128214  ANSHAILINAAAMILAZUSAS 1WA 3 (3-0-6)
NEW PRODUCT AND SERVICES DEVELOPMENT
AdsAunen : Taidl
PREREQUISITE : NONE
Anvmsnesunsayseavdonnansausinduasinsusmsiiauntualg (NPSD)

)}

Fudunszuraunismsgsianddglaeriuuinnssy nmafiulnegrsdsulaganizegddunain

v
a =

fRadntulvl nsfnedndngdmsutndneidnedviendunianssuiidanuadlalu
nsdrsanandneiuazuinsvdlugusAiduinitanuddnyesneds Inasduaiuniudiia
Tupainvesesdnsuarszuuiing Iniasfnudvssiuddyfazatuayulfian NPSD iui
Fureanisidgiulauinnssunazgsfa ndmnldAnvivdudadnAnvanansofiagiamn
arandladmiuauiuasinuglumstiuauagmssiiuns NPSD Ty nszuaunisitasts
ssdnsdmsunsesyiulanarmadsunlatesdns

To study position and detail new product and service development (NPSD) as
critical business processes and through innovation, underpins sustainable growth,
especially in new and emerging markets. As such, the course is particularly relevant for
students of innovation who are interested in exploring new products and services as an
asset class and hence underpin market success for the organization, and its ecosystem.
Course design is based around four key areas underpinning NPSD as a driver of
innovation and business growth. Graduates of the course will develop an understanding
for the knowledge and skills for formulating and implementing NPSD as organization-

wide processes for growth and renewal.

14128215 msi‘fmmw%’wéauma{]zyzyﬂ%y'ugq 3 (3-0-6)
ADVANCED MANAGEMENT OF INTELLECTUAL PROPERTY
vrdsAunau Taigl
PREREQUISITE : NONE
Anvdumounsidiusaslunsuntes nsulauelarn1TInn1 S ngaunsUgygilu
Uunveslangsia xliideyaidednluitnsfigsiaashgsiamaluladlvsiuazndnsasilvlag
Kun1sinnsipaginsedunsmaelunatfertuffinsoungmnedmiunslosiulud
WAE
To study knowledge of procedures involved in protecting, presenting and
managing their Intellectual Property in the context of the business world. It will give
insights into how businesses commercialize new technology and products through good
management and marketing skills while at the same time having a legal framework for

commercial protection
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14128216  nagnsaaaminssumaluladuazuinnssuagiedBudugs 3 (3-0-6)
ADVANCED STRATEGICS FOR TECHNOLOGY INDUSTRIAL AND
INNOVATION SUSTAINABILITY
FvieAunay - Taigl
PREREQUISITE : NONE
Anwinagndimeluladuaruinnssuifansaziuziilunsdamsiutlamiliieadesiu
nsWaneE e ukarusIEMANsUasuLUas Tniesinuidednuasiiintuwes
welulafuaruinnsslmiazen dufensussgndldinaluladuazuinnssulmiavernuay
nszvIumReluanmundeunsenanns nefigstamariisesilvioonuidude
Taweulunisuedu
To study technology and innovation strategies that Business introduces to deal
with issues associated with sustainability and climate change. The course looks at the
emergence of new clean technologies and innovations - their applications in industry
environments and the processes by which businesses translate this knowledge into

competitive advantages.

14128217  msidemsuimadaniamalulaBuuazuianssutugs 3 (3-0-6)
ADVANCED RESEARCH IN TECHNOLOGY AND INNOVATION
MANAGEMENT
yrUsAunay ¢ Taigl
PREREQUISITE : NONE

Anwug Tennandosdu dunsite nsfnvdenszuiunisadrmguiialy

DIAUTZNDULALNITUIUNITN NG YL WUIARGI 9| ﬁLﬁaaﬁUizLﬁaﬁﬁﬁ’%’a%uqaéjmmﬁ@mi

LwﬂIuIaQLLazu’?mﬂiiwﬂquQ MABAIUNISANYILLININITVNITIAUN N Inetiudnumnatln

Tum3iMideang 9 laun n199eenans nsdunansainuuddiuson nsdunwaliuuzan

N33 U e iRmansuagNITEUNUINGNLAEN1TITET WUSHUlaeN1SAN¥IAINVaYALTY

Uszany

To study philosophy, basic principle for research. The course will focus on the
dynamic processes of theory building, theoretical factors, concept of advanced research
in technology and innovation management, study on the mix research methods which
emphasizes on research’s technique such as the documentary research, observe
research, in-depth interview, historical research and group conversation and empirical
research (Quantitative research methods)
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2. NFUIYVINTIANTANHINNTIX
14128218 NM153ATIZHRAZIANISIATINS 3 (3-0-6)
ANALYZING AND PROJECT MANAGEMENT
FvrisAunaY Taigl
PREREQUISITE : NONE
Anwnguiuarnisuszgndnisdnnis lassmsadelnidaseneusenisesnuuunagms
lasans MsdnlasaaianarausssuvealaTenis N1sAMUAlATINGG NSUTEUIAITAUNY
wazkIan MINWREIASINGG N15TANIsAMNEEY N159anIsansnenns nsdafin msTanauay
Uszidiumnuiamivedasinisineiindneinsiisidawaznisinwanufululdoedasnis
Tnefinnsananmanetadefiiades
To study theory and application in modemn project management consists of design
strategy, structure and culture, defining the project, estimating project times and costs,
developing a project plan, managing risk, scheduling resources, managing project teams and
progress performance measurement and evaluation in shortage resources and feasibility of

project from related many factors.

14128219  N1SAANTTIZUUANAIN 3 (3-0-6)
QUALITY MANAGEMENT SYSTEM
AyrdsAunau Taigl
PREREQUISITE : NONE
ﬁﬂ‘hﬁLﬂEJ’Jﬂ‘U‘Vlaﬂﬂ’ﬁLLﬁuﬂ’1i‘UiuElﬂﬁﬂsl]ﬂ’]i’ﬁ]ﬂﬂ’]iiuUUﬂmﬂWWGLua(ﬂﬂ’]‘ViﬂiiiJ nsiaenly
LﬂiENMEJ Y8317 LV]ﬂUﬂIUﬂ'ﬁWJ‘UﬂlIﬂMﬂ']W GUUWQUﬁWﬂiUﬂWi’JNLLN‘UWGNU’] aSAIUANIZUU
ANNINTUBIANTS
To study about principles and applications of quality system management in
industry, selection of tools and techniques for quality control, steps in planning,

developing, and controlling in quality system in organization.

14128220  msdan1sladannduazlyguniu 3 (3-0-6)

LOGISTICS AND SUPPLY CHAIN MANAGEMENT

AdsAunay 1aid]

PREREQUISITE : NONE

AnwiRanssunsinnssdnuazy URnsluyuuesiunsnaaLazsa semevialan

Ffaudnissudndavesgndn n1sdate nmandn aufenisdseuligndn Arumeveddaguniy
LWIRNNISUIISIEa UMY LwIRnlgaUmuwaznIsusmsnIsnanadelvl widlsgdidnnselind
n1snavausdagsInsluldguniu n1sinusefiunnuaiunsavedldguniu n1suinsly
gumMuilan nsuimsadsdud nardnisudenisdafidainsauannsvuds mé’ﬂgmﬁwaqﬂ
wazUszanalemdiuiidfyvesudazann lnedufmgul] fegrunsdfinw wazianssa
Usznaun1sAnm
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To study all activities in production and global marketing perspectives since
customers place orders, procurement, production, delivery until the order is fulfilled.
The meaning of supply chain and logistics, New concepts of supply chain management,
E-commerce, Quick Response in supply chain, Performance measurement, Global
supply chain, Warehouse management, Logistics and transportation, Case studies, Field

studies and Discussion.

14128221 ms{]’ﬂmsmwﬂaamﬁﬂLLazﬁaLLamé’au’Luqmmmsiu 3 (3-0-6)
INDUSTRIAL SAFETY AND ENVIRONMENTAL MANAGEMENT
yrdsAunan Taigl
PREREQUISITE : NONE

AnwuAgfuaimmuesmainuanig msfadnnuanysnuesuanng nénnisdida

UaN1ILVRIRAAIINTTH LATead1avelseny Anud gL sNansenUveURmMAIINNITYINY

anmnsyinusazanmedennislulseny uesnistesiusneg Afinansenuseaninnig

MaukasanInwInasy nysvileu LLassﬁaﬂgmmaﬁLﬁaasﬁaﬂﬁUﬂaﬁmﬂaamﬁa Lag

ANINLINGDUYBILIINURNAINNTTY

To study about cause of pollution, measurement of pollution, principle of
protection in pollution with industrial management, control and destroy pollution in
industry. Study of various structures of factory, importance and impact of working
accident, working condition and working environment in factory, preventive actions
concerning the working condition and working environment, rules and laws relating to

safety and factory environment.

14128222  2385551lUN1TUTNIIFINQAAINNTTY 3 (3-0-6)
INDUSTRIAL ADMINISTRATIVE ETHICS
vrdsAunay Taigl
PREREQUISITE : NONE
AnwuAgatuuAnnisaiesssusieg nsliunAanaiessaiiiogsiagaaimnssy
Anwmansssuiivia loun wdnaulusela wdnlfsssu 1dnALTURATOU NANAINLELD
AR VENAMTITY NANANUANATLAENANNITHAIUT I ﬁﬂmwmmaq;ﬁu%mmazwﬂ’mmﬁ
duadulfiAnnszuiumaianunaznsuinsgsivgnamnssufigniesmundnaiesssy uas
Mé’ﬂﬁﬁmﬁmai’mﬁﬁLﬁmsﬁﬁmimﬂsﬁﬁﬂwﬂwﬁﬂﬁﬁﬂumiﬁwLﬁuﬁqiﬁﬁ]é’mqmammiu
To study of concept of ethics, application concept of ethics for industrial business,
study of good governance example as principle of transpancy, responsible, equity,
participate. Study role of executive and employee enhance the processes of working in
industrial business management about ethics and good governance including analysis case

study of ethics in operation industrial business.
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14128225 msé’mn'1snﬂiﬁu%’ugeﬁm%'uqma'mnssu 3 (3-0-6)
ADVANCED FINANCIAL MANAGEMENT FOR INDUSTRY
AyrdsAunaun 1aig]
PREREQUISITE : NONE
AnwinisuImInsiuilifeadestunguiniansfualislniagnninnussendldlu
N1589NU N13RUYBIUTENUALTIAINTITUNTEY "3%5%ﬂiaUﬂqm5mmmmsﬁuﬂizﬂaué’asJ
aaduLazAA1AYL LUUTIa0INTAIMUASIAYEMANTING MsIlasIgiauldsLaz
NARBULNY Iﬂsqaﬁywﬁ'gunuﬁmmzam N133n9UUTTINUEIUNUY N5UNDMEGYY Real options
ultlunmsdndulalunisgsia nuinsiivuasian Option MsuTmsaades wzn1suIms
N1IRUT LY
To study modern finance theory and its applications in investment, corporate
finance, and financial engineering. The course will cover financial markets that are
money market and capital market, asset pricing models, risk-return analysis, optimal
capital structure, capital budgeting and real options theory in corporate decision-making.

The topics include option pricing theory, risk management, and multinational financial

management.

14128223 m'ﬁLﬂiﬂzﬁqﬁmwniiuLLazuTEJU'IEquﬁ'mmiu 3 (3-0-6)
INDUSTRIAL ANALYSIS AND INDUSTRAL POLICY
yrUsAunay ¢ Taigl
PREREQUISITE : NONE

AnwiunumveenamnssulussuuATEgia AuduiussEniaIngnamnssuiy
mﬂmimﬁmgu“} Mé’ﬂmm%maamu mﬁLﬂﬁwﬁé’mwma@ﬂmmiuqmamm‘m NANTETNUVDY
mawﬁmiuaWﬂqmﬁmnﬁwiaiwuLﬁﬁ‘h@ﬁﬂLLazamWLLma”a:u Wy ANTINVOINUIBNARNBTH
AANASNYAILANT UNUIMVBINTAMUTEN I SEIARaNT SImLNgnamnssy wazuleuesgly
NINAUIRAANNTTY

To study the role of industry in the economy. The relationship between the
industry and other manufacturing sectors. Investment criteria analysis of monopoly
power in the industry. The impact of industrial production on the economy and the
environment. The behavior of the generating units under various market characteristics.
The role of international investment for the development of the industry and state

policy on the development of the industry.

14128224 mﬁ%’amqqsﬁaqmamnﬁiuﬁy’uqe 3 (3-0-6)
ADVANCED RESEARCH STUDIES FOR THE INDUSTRIAL BUSINESS
AdsAunauy 1aid]
PREREQUISITE : NONE
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fus maiusunndeya maliesgianuduiuvesnuusmendesiiensaiana q iilo
Tlunssindula fMeriesnenfimesualusunsudifaguinngan nmsfmundssiiudigm
wagmauAtlamnide sufimsnenuna Tngldiadestlonaadfidugaing qitomsiaungsh
PAEINNTTU

To study advanced statistics and research methods used in industry. The
variables measured variable data collection. Correlation analysis of variables with
statistical tools to be used in the decision with a computer and appropriate software.
Defining the issues and the solutions research. The report by using advanced statistical

difference for industrial business development

3. AFNAYINITIANITFINIUING
14128226 ms%wm:ﬁﬂaqwé%quaeqsﬁw%ms 3 (3-0-6)
ADVANCED STRATEGY ANALYSIS FOR THE SERVICE BUSINESS
AdsAunon : Taidl
PREREQUISITE : NONE
Anwluia nsoulazaialunsiagianinadeunelulazniguen Madaenena

s U a

gns nMssnduladionnagns mainagnslUURUR waz nsmvauuazUssliunansly  nagns
fierdostuusdnliuins venanidinuussiuiifentumsiansannagrsuasnsiinagns
WURUR wu ameiln yuuywd nsufuammsSnensuyed Tausssuedans waglasasng
DIANT

To study the models, frameworks, and techniques for the analysis of internal
and external environments, strategy alternatives, strategic choice, strategy
implementation, and strategy control and evaluation, relevant to the service firms.
Furthermore, other issues relating to strategy considerations and implementation are
included, such as leadership roles, human capital, human resource practices, corporate

culture, and corporate structure.

14128227  n1sAaaLBenagnsvadgnauIng 3 (3-0-6)
STRATEGIC MARKETING FOR THE SERVICE BUSINESS
IdeAunau 1aid]
PREREQUISITE : NONE
Anwuundn lunauaznguinianseatnd dgiisatesiuuddnliuing vinnsg

o

[y 1% o

Anszsinginssuvesuilaaielilfanuiidsdnifsaiugninitdrunsailudaaiunudi
welauarar1uassndnavesgnan uanniifiinseviesdvsznavdfyesdiutsyaumig
msmangelvsifis i lUlFlulUsunsmnansRaaLa LN THAA

To study the key marketing concepts, models, and theories relevant to service

firms. To analyze the behavior of consumers to gain customer insight that can be
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applied to enhance customer satisfaction and loyalty. Also to analyze the key elements

of modern marketing mix that can be included in the marketing programs and marketing

plans.

14128228  msiansladafnduazlYguniueagsnauinig 3 (3-0-6)
LOGISTICS AND SUPPLY CHAIN MANAGEMENT FOR THE SERVICE
BUSINESS
IdeAunau Laidl
PREREQUISITE : NONE

a _a s

Wefnwuazilesiziosduszneundnvesmsuimsianisladainduazldgununes
U3Ewliu3ns mnudenlssewindladaf nduagldgunu anuddyfiinduvesnisuims
fansladafnduasldgumuresuisvlvuing venanifimsfnwinisuimsdansladaind
LaTLUUYSAINSIlofinUsEAns nmuazUsAvdravesuisliuinsuastaeifiuyaliiy
ANALATUTEN

To study and analyze the key elements of logistics and supply chain
management of service firms, the linkage between logistics and supply chains, the
increasing importance of the efficient management of logistics and supply chains for
service firms. In addition, to study how integrated logistics and supply chain
management can increase the efficiency and effectiveness of service firms and

contribute to enhance customer value and company value.

14128229  N15AANTSUIANTIULALINALULAEYRISINIUINIT 3 (3-0-6)
TECHNOLOGY AND INNOVATION MANAGEMENT FOR THE SERVICE
BUSINESS
Adeduniou : 1aid]
PREREQUISITE : NONE

AnvIAUAIAYYIUTRNTTY UTEaneesuinnTsy wazn1susmsdanismaluladuasy
UINNTTUVRIUTENIAUTNIT TR laALLANAISLA A UIRLDUNISUIRNSSUURIUS BV TR USN1S
LarUSYNERE wagAnwiI8n19n158319UTRNITULAENTUIITIANITUIRNTTUYDIUTENE
Tuinmaileteuiuusssauszneunsmegsiauazaisyanlviilanladnide

To study the significance of innovations, types of innovations, and the
management of technology and innovation for service firms. To understand how
innovations in service firms are similar to and different from innovations in
manufacturing firms. To study how innovation can be created and managed in service

firms to improve business performance and create value for all stakeholders.
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14128230  AMSIANITNTNYINTUYBELAINAYNTVDIFINIUING 3 (3-0-6)
STRATEGIC HUMAN RESOURCE MANAGEMENT FOR THE SERVICE

BUSINESS
AY109AUnaY 1aidl
PREREQUISITE : NONE

AnwesAusznevvessinnsninensuywdluuismgliuinmsuazisnmafivunum
Fanagnsvesianisaunsnensuyedlunistheatvayulinagndidegsialssaunadiia
WeBeuiaziinieiuiaauazlunalmivesnisdnnisminensuyuwdlunsussendldtumu
Wywd N15Fnwnnegu n1svumventnau Auianelawazaiuednanagonnau
uenNitrseungunstantsynansiiddneninluusdndne

To study the components of human resource management in service firms and
how to increase the strategic role of human resource managers in contributing to the
success of business strategies. To learn and analyze the new concepts and models of
human resource management as applied to human capital, employee retention,
employee engagement, employee satisfaction and loyalty. In addition, employee talent

management is also covered.

14128231  mswnsziguilaalugsiauinig 3 (3-0-6)
CONSUMER ANALYSIS FOR THE SERVICE BUSINESS
AdeAunau JEtY
PREREQUISITE : NONE
AnwiaziseusiulAn lunalagnszuIuNISaIAYUeINIsANYILAEIATIEINg AN ST
vosuilnauazgnivesuTEngliuins eAnwinmsuszgndldmnufidedniisatugninlunns
Ufuugsiansaumnanisnataesuitngliuing uenanidsinviuazinsgiuunliuuas
nAnssulnivesgndisluanimuindouuuveeulatiuagoonlaiiiesudssarudila
nginssugnénlulanidoulesfuidlulssmeuagssningseme
To study and learn about the core concepts, models, and processes of studying
and analyzing the behavior of consumers and customers in service firms. To study how
to apply the knowledge about customer insight to help improve the marketing activities
of service firms. Also to study and analyze new trends and behavior of customers in the
online and offline environments to improve the understanding of customer behavior in

the interconnected world in both domestically and globally.

14128232 mﬁ%’amqqsﬁw’%n'\s%ugq 3 (3-0-6)
ADVANCED RESEARCH IN THE SERVICE BUSINESS
AdsAunauy 1aid]
PREREQUISITE : NONE
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AnwITIaNNTEUIUNITINY 521T8U35381aITN19998 NIAANYY UNAUNITIVINTS
InednudseduUiygeniiieatuusngliuin Taesgadiuiaisnsidodmuninuands
ﬂ‘%mmLﬁaWﬁfﬂﬁﬂmﬂ%mmLaﬂﬁmmwﬁﬂﬁ]LLazﬁﬁﬂawmflﬂiﬂuﬂw3ﬁw3%’8maamuwﬂéﬁa&JN
WLNgEY uaﬂmnﬁﬁﬂﬁﬂmﬂ%mmwLaﬂmammammiuazﬂizmmiaﬂtﬁwﬁué’wmivﬁ”lifm
UssgumainnislussduUssmauasyiossnineUssme uduauemeslidudoude

To study in-depth the research process, methodologies and methods, case
studies, academic articles, doctoral dissertations related to the service firms. The
emphasis is on both qualitative and quantitative research methods so that doctoral
students can understand and properly apply the knowledge to their own research.
Moreover, doctoral students can also earn more knowledge and experiences by
attending national and/or international academic conferences and submit and present

their reports to the class.

4. AFNIYINITIANITFINANEATUALDINIT
14128233 msi’fﬂmiqiﬁamwmazmms%guqa 3 (3-0-6)
ADVANCED FOOD AND AGRIBUSINESS MANAGEMENT
v sAunau Taig
PREREQUISITE : NONE
ﬁmvﬂLL@%%Lﬂi’wﬁﬁﬂi’e)‘Uﬂqmﬂzﬂw’lﬂﬁ’mmiLﬂH@iLLazﬁqiﬁﬁﬂmﬂﬂ’ﬁNamNﬂ’]Uﬂ’J’mi
ﬁugmuazﬂizmumiﬁmL%aufmﬂiim NSHAUINNBENITIATIENNIINITAAIN N1TIANT
MMTRUgIAANYAT N15TANITNTNeINTUYLS wagn1sTyd MAvideadugsRanuaTLas
gaamnssuoswazidule sads madenisiduiinsiudunnden wagnsddnu iieliiAn
msuiludidsvesdmninndsaudidunazanuaenndosszninigsiainunsiazdenuiign
Fumamnsduanudfunarasnndosiuszninigiia
To study and analysis of the combination of agricultural science and business,
by blending basics and innovative approach, developing analytical skills on marketing,
management, agribusiness-financial management, human resources and accounting
related to the agribusiness, food and fiber industry , including environmentally-friendly
management and cases to perceive a multi-spectrum of societal demand is further

explored to meet sustainability and harmony agribusiness and society.

14128234 ms{fﬂmimmmﬂqiﬁqanmummmﬁ’ﬂuga 3 (3-0-6)
ADVANCED MARKETING MANAGEMENT IN AGRIBUSINESS AND FOOD
BUSINESS
AUsAUnDY laid]
PREREQUISITE : NONE

Anwuariiasgininisdanseainietnluldlunisujifauaninuandeunisgsia
NYATLALNAIMNTTNRINT UTENOUAIY NMTIATIBNAAIARUTINALALARINTINANYAT N3
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IANITUVITY dIULUINAIA N1TARUARAIALUINLIY dIUUTLAUNIINITAAIN NITHAIUN
HARUIN N1TIIILHL ﬂaq‘mémwmm HAZNITIANITATAAIALUUBDIATIL

To study and an analysis of marketing management to application in
agribusiness and food business, including consumer and agribusiness market analyze,
competition dealing, market shares, market targets, marketing mix, product

development, marketing planning, strategies and wholistic marketing management.

14128235 m’sﬁ'ﬂmin'ﬁwﬁml,aznﬁﬁﬂLﬁm'miuﬁqiﬁaanmuazmmsﬁguqa 3 (3-0-6)
ADVANCED PRODUCTION AND OPERATION MANAGEMENT [N
AGRIBUSINESS AND FOOD BUSINESS
JyrdsAunaun 1aig]

PREREQUISITE : NONE
AnwvarIinszrigUasA luNANENY098IANITNNTINUNYATUATDINIT NITAUINTT
HAALAZNTTUIUNITUTNITINA N19I1UNULALATUANAUAIAIAFT N1TIARTINU TIUDINIS
DOALUULALUSMISIATETINITNITLANYUAL N SVUEEUAATUSNS
To study and analysis of demand forecasting for food and agribusiness
organization's products or services, develop efficient production and service-delivery
processes, planning and controlling inventories, scheduling employees, as well as

designing and managing distribution and transportation networks.

14128236 mii‘]’ﬂﬂ'ﬁﬁmnaqméé’ﬁu%'uqiﬁaansLLazmms%’iuqa 3 (3-0-6)
ADVANCED STRATEGIC MANAGEMENT IN AGRIBUSINESS AND FOOD
BUSINESS
vrUsAunaY : Taid]
PREREQUISITE : NONE

ANYILALIATIERNITIANITTINALNS 198 TINDINTTUIUNITTANITTINALNTIIN
nsdiAnuislulsemakazansUssne ewasuasednenwlunsieszianmunden n1s
fvuanagnd ManagnslUUUR uagnsmuaunagrdilefiudanuamnsalunisudy
lAgaNIEIAIMNINIUTINANYATHALDINIT NNATUNITHER NITAAINLALNITEY N1TYIIAIY
iilanagniniaenndesiunsdiugsislulssmaidsiaunagiamuuds nufeiessmua
ANUTURAYOURDEIAY

To study and analysis of the strategic management, theories and process, with
given cases in the country and overseas, to enhance analytical capability of business
environment, strategy formulation, implementation, and control, to increase
competitiveness, especially for food and agribusiness enterprises, on production,
marketing, and financial issues, and understanding of suitable strategies for conducting
business in developing and developed economies, including ethics and social

responsibility.
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14128237  msdansladainduatldgumunsgsiainunsuazemstuge 3 (3-0-6)
ADVANCED LOGISTICS AND SUPPLY CHAIN MANAGEMENT FOR
AGRIBUSINESS AND FOOD BUSINESS
AyrdsAunou ety
PREREQUISITE : NONE

AN aYIATIRRUNUIM ANUMINY Lagnagnsvedladainduasnsianisigauniunig

§INANYATUALENAIMNTINDIMIT NITVNHHURUAIALAZRUNIY N1TIUHULAZNITINNITAUAT

AIARY NsTUEY NSdendesiuieauayaIn nsdanisansaung wdvdsidnnsednd ns

Aasensunuladafnduasnsdedulaninistu

To study and analysis of the role, meaning and strategy of logistics and supply
chain management for agribusiness and food industry, demand and supply planning,
inventory planning and management, transportation, facility selection, information

management, E-commerce, logistics cost analysis, and financial decision.

14128238  msAuazuleuienegsianensuazaiisszaulan 3 (3-0-6)
GLOBAL TRADE AND POLICIES FOR FOOD AND AGRIBUSINESSES
AdsAunon : Taidl
PREREQUISITE : NONE

AnwnariasizinudAyues nmsatazulauislussuuineaskaze1msszaulan
E‘ULL‘U‘ULLﬁSﬁI\‘iLL’Jﬂéj@ll‘lﬂ,fmﬂEJﬂ’]'iﬁ’W]’]\‘iﬂ'ﬁLﬂ‘iﬁmi ﬂ?‘if}\la(ﬂLLﬁ%ﬂ’ﬁﬂi%ﬂﬂﬁJ@’]‘VﬁiLLaSaUﬁ’W]Nﬂ’ﬁ
\nmIRaenauAMLuAMIuTE s amn TR UnUIMeInITNASEsEMINNUsEIMA NS
ANAIAZNITHITINTENINNUTEINA UIATFINTENINUTEMA LasnTalAnwUssmadAny e e
L%’Wﬁﬂmmﬂaamﬁa mmﬁ"um LLﬁSﬂﬂJﬂ?‘WI‘L!i%‘UULﬂ‘l‘&@]iLLa%’e}’]M’]i

To study and analysis of the importance of trade and policies in the global food
and agriculture systems, agricultural trade policy environment and models, impacts on
agricultural and food production and distribution as well as income stabilization, and life
quality, the role of intergovernmental organizations, international negotiation and
agreement, international standards and case studies in particular countries in order to

meet safety, security, and quality within the systems.

14128239 mﬁ%’amqqsﬁamwmazmms%'uqa 3 (3-0-6)
ADVANCED RESEARCH STUDIES FOR FOOD AND AGRIBUSINESSES
AdsAunay 1aid]
PREREQUISITE : NONE

Anwiadinvugeazszleuinidenhunldlugsfianunsuazanaimnsue1mis n1s
Amuadnys n1siadils nsiusiusideya N5z duiusvesdulsiae
a4 A aa - v a % = a s °o & =
\AIpsilaneataig o weldlunisdndula seimIesasuiiimesuazlysunsudiagua
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To study the course focuses on advanced statistics and research methodologies
for food industry and agribusiness, variable determination and measurement, data
collection, variable relationship and model building by applications of computer,
problem identification and solving, as well as reporting through the use of various

advanced statistical tools.

NUAINIYIFUNU

14128301  duuwUTeysyian 1 1 (0-3-0)
DOCTORAL SEMINAR 1
AdsAunon : Taidl
PREREQUISITE : NONE

JriidfgUszasdifiofmurnuauisovesdioulunisianudilasuunany
A3 ity s30euitide waradanldlun1side lagldnszuiunisnsagiinaue
Ha1 I N UUTER L ANENaNUNTIYNINTIEAUTIRARAL SEAUNUIYIR ¥38N191d15IUNNS
oUTIAEIAUNUATY MsRnnuerminmiinudde mseiuse aguna Lagn1TILRLNNTYN
ALY

The purpose of the course is to develop the students’ ability in understanding
technical papers, research, methodology and statistic used in research. The process
outlining the proposed research in an academic conference presentations, integrating
academic conference presentations both in the country and abroad or the participants
about the research, the research progress planning a dissertation or other counsel

deemed appropriate.

14128302  dunuUSsysyan 2 1 (0-3-0)
DOCTORAL SEMINAR 2
AyrdsAunau ety
PREREQUISITE : NONE
JiiffgUszasdifiofmuinuauisavesidsulunsianudilasuunany
313 it sufeuitide uaraddnliluniside leslénszuirunisnisasuiiaus
a9l UUTE YU A UBNAUNIITINIG N15TIIIUTEYNUNAUDHAUNITIYINT 7
TuuaganaUsena vionadisauniseusuisatunuide msfanuanuinamienuise ins
NAUNLNTuATNS Wieduq AUSnufiuauns
The purpose of the course is to develop the students’ ability in understanding
technical papers, research, methodology and statistic used in research. The process
outlining the proposed research in an academic conference presentations, integrating

academic conference presentations both in the country and abroad or the participants
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about the research, the research progress planning a dissertation or other counsel

deemed appropriate.

NIV INGITINUS
318V INEHUNUS nengasuuY 1.1
14128601  AnendwusUIsysyian 54 (0-2430-0)
DISSERTATION
ArdeAunou Laigl
PREREQUISITE : NONE

Aprihduir i atunsiitedmuandSusasdunuinnisimdiiduusslowd
FonsWaLITIFLUIIIgIiagRaNgsY AlnaspumairImsseiuaina Sunildtwie
Annsanlunisduinmdiszfuaziuuinds Weliuinsguvesinerdnudeglusziugs
thAnumsifissinanuddeilsdnvunlunsuszaAvinmssefuununnd 2 atu Wueseslies
Tusgninansvinaneninus 1-5

This is the required course that must be taken by every Ph.D candidate. The
dissertation should aim for new and useful results in Industrial Business Administration. The
Ph.D candidate should publish the result of research work at least in two international

conferences during dissertation 1 — dissertation 5.

F1EIYINWHUNUS NENFATUUY 2.1

14128602  InedwusU3sysynen 36(0-1620-0)
DISSERTATION
daAunau JEtY
PREREQUISITE : NONE
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atu (unsaliithAnudslildffuinanulunsussginnsssduuunnivieldifuina
Linsumusiuanluseninsnisindnerinug 1-5) venainddndnwidewiunisaoulng
AMZAIIUNIT

This course is registered by the Ph.D candidate who is working on his/her
dissertation. He/She has to publish the result of work at least in one international
journal. Also, the doctoral candidate has to publish the result of research work at least
in two international conferences if he/she could not make it during Dissertation 1 -
Dissertation 5. Finally, the Ph.D candidate defends his/her dissertation in an oral

examination to committee.
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